Preparation for Placement

1. Average Companies Contacted for Placement (Monthly)

Month | Session | Company Sector/Industry | Contact Designation | Contact Mode Contact Response Status Placement Drive Remarks
Name Person (Email/Phone/Visit) Date (Positive/Negative/Pending) Scheduled
(Yes/No)
2. Average Companies Visiting for Placement (Monthly)
Month | Session | Company Sector | Type of Drive Date of Total Students Students Job Role CTC Offered Remarks
Name (Campus/Pool/Online) Visit Participated Selected Offered (LPA)
3. Average Mock Interviews Conducted for Students (Monthly)
Month | Session | Date | Branch | No. of Students Interview Type Conducted By (Faculty/External Evaluator Feedback Remarks
Participated (Technical/HR/General) Expert/Alumni) Name Summary
Placement Success Rate
4. Percentage of Students Placed Through Campus Placement
Branch | Session | Total Eligible Total Students Placement Highest Package Average Package Lowest Package Top Recruiting Remarks
Students Placed % (LPA) (LPA) (LPA) Companies




5. Percentage of Students Opting for Higher Education

Branch | Session | Total Final-Year Students Opting for Higher % of Total Course/Program Opted University/Institute Joined Country | Remarks
Students Education (M.Tech/MBA/MS/PhD, etc.)
Pool Campus Drives Organised
6. Number of Pool Campus Drives Organised Annually
Session | Drive Date Drive Name Participating Colleges Participating Companies Total Students Participated Students Selected (Institute-wise) Remarks
Alumni Communication and Engagement
7. Participation of Alumni in Institute Development Activities
Session | Event Date | Type of Participation (Mentorship/Guest Alumni Name | Batch | Current Contribution Mode Remarks
Name Talk/Donation/Networking/Placement Help) Organization Summary (Offline/Online)




